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Lynne Cunningham’s 

Book Review

I just read a great book that I think should be added to your Leadership/Management Library.
	Book
	A Marketer’s Guide to Market Research

	Author
	Daniel Fell and C. David Shepherd

	Pillar of Excellence
	All – This is a leadership book

	Publisher’s Book Description
	Specific to the unique needs of hospital and health system marketers, A Marketer's Guide to Market Research takes a strategic, data-driven approach to healthcare marketing. The authors explore different types of research, explain the market research process, and show you how to use this data to better reach your target audiences. Best practices and case studies from the healthcare field tie it all together.

	LC Review
	Excellent research tips; really very helpful.  Danny and David have learned from their own mistakes.  They provide a very complete basic approach to research.  This would be a great text for a marketing research class.

	Page
	Lynne suggests that you pay special attention to some of these features in the book. 

	1+
	Two important environmental factors underscore the importance of market research to healthcare organizations today:
1. Degree of change taking place 

2. Increasing competition

We have defined market research as the set of tools and processes destined to advance an organization’s knowledge and enable better decision-making.  From a practical standpoint, market research involves understanding what information is needed to make better decisions (framing research needs), devising methods to collect the information or data that is required (conducting research studies), and interpreting and sharing that data with others in the organization (presenting research findings).

	9
	This book will be a good reference guide for those who are employed in research full-time within a healthcare organization, as well as for those who encounter research needs only periodically as part of their management roles within the organization and who only seek to have a better understanding of research principles and approaches.

	11+
	Types of healthcare research:
· Patient satisfaction surveys

· Consumer perception surveys

· Physician attitude and satisfaction surveys

· Employer surveys

· Employee surveys

	20
	The market research process
1. Define the research question

2. Develop the research plan

3. Collect the data

4. Analyze the data

5. Present the results

6. Take marketing action

	23
	Research Tip:  Answer the most important question first.  The most important question any researcher can ask is, “How will we use the information we learn from this research?”  If you start with this question it will drive everything else you do in research – including asking the right questions.

	34 
	Advantages and disadvantages of each type of research.

	93
	Marketers who know how to use a variety of research tools to study the competition’s strengths and weaknesses in the marketplace will be in a better position to help their organizations compete more successfully.

	113
	Tips for hiring and working with an external research partner.

	125
	Using the Internet for research.

	Overall rating 
	Excellent

	Publisher and Year Published
	2008
	HCPro

	Price
	$129
	Discounted at www.amazon.com

	Recommended by
	The publisher
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